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SOCIAL PRINCIPLES:
RECOGNITION OF
HUMAN RIGHTS

Basic principle

Our suppliers respect human rights in their companies
and treat their employees fairly and respectfully. They
recognize the core labor standards of the International
Labour Organization (ILO), taking into account the laws
and regulations applicable in the various countries.
This includes the following aspects:

SMS - group

Fair treatment
without discrimination

Our suppliers promote equal opportunities
and equal treatment and prohibit discrimina-
tion when hiring employees, promoting
them, or offering them vocational education
or training measures. Employees must not
be discriminated or disadvantaged on
account of their gender, age, skin color,
culture, ethnic origin, sexual identity,
disability, religious affiliation, or opinions.

Fair remuneration
and working hours

Our suppliers arrange the working hours and
remuneration of their employees in line with
applicable national laws and regulations.




ECOLOGICAL STANDARDS:
ENVIRONMENTAL PROTECTION
AND SAFETY

Basic principle

We expect our suppliers to act in an environmentally responsible and
resource-friendly manner, while taking into account environmental and
climate protection considerations. This includes the following aspects:

Sustainability

Our suppliers undertake to comply with the applicable national environ-
mental laws, regulations, and standards. In particular, they strive to
minimize environmental pollution and hazards and to observe environ-
mental protection requirements in their day-to-day business operations.

Product safety

Our suppliers comply with all applicable product safety rules and
regulations — in particular statutory requirements concerning the safety,
marking and packaging of products, as well as the use of hazardous
substances and materials.
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BUSINESS
INTEGRITY

Basic principle

A fair and ethically correct approach in all
business activities is the foundation of our
corporate responsibility. We expect the same
from our suppliers and consider the following
aspects to ensure this:
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Avoidance of conflicts
of interest

Decisions are made exclusively based on
factual, business-related criteria. Conflicts
of interest involving private interests or
economic or other activities, including those
of family members or other related persons
or organizations, must be avoided from the
very beginning.

Fair competition

Our suppliers are committed to fair
competition as the basic principle of a free
economy and comply with the applicable
national and international anti-trust laws.
They do not enter into agreements that
violate anti-trust law with competitors,
suppliers, customers, or other third parties,
and do not abuse any dominant position
they may have in the market.
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CONTACT

SMS group GmbH
Eduard-Schloemann-Strasse 4
40237 Dusseldorf

Germany

compliance@sms-group.com
WWW.Sms-group.com
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